
Crownpeak commissioned London Research 
to carry out a global survey to explore the 
drivers of investment in web accessibility, 
accessibility maturity in the market, 
and how businesses can overcome 
challenges through investment.* 

5 Key Findings from 
The State of Website 
Accessibility 2024.

Businesses looking to improve the accessibility of their  
websites are motivated more by the potential commercial  
benefits than by the threat of legal action.
Despite this, businesses are more likely to have an advanced understanding of their 
legal obligations than the size of the website accessibility commercial opportunity. 

The majority of companies are committed to increasing  
their investment in accessibility in the next 12 months. 
Website accessibility technology is the area where organizations are 
most likely to be boosting their levels of spending.  

Organizations recognize the benefits of working with an 
accessibility or digital quality management supplier or vendor.
Access to solutions, know-how, and legal expertise are all seen as significant 
advantages of working with an accessibility partner. 

*The research is based on a survey of 200 organizations in the United States and Europe carried out by 
London Research in 2023. All respondents worked for companies with at least $20 million in annual revenue, 
and a minimum of 500 pages across their digital properties. Please see the full report for more information. Download the full report

Most companies use a mixture of automated and manual 
accessibility testing. 
And just under half of companies use both free and paid-for tools.  

A mixture of automated and manual testing Free tool

Manual only Paid-for tool

Automated only Mixture of free and paid-for tools

Are you planning to increase or decrease your investment in accessibility in the next 12 months?

Proportion of respondents describing as a major benefit 

How would you describe your approach to 
accessibility testing?

Do you use free or paid-for testing tools for 
accessibility?

Proportion of respondents describing as ‘major drivers’ of website accessibility

69%
increased market 

opportunity

65%
improved 

perception of 
brand(s)

62%
improved SEO 
performance 

59%
improved 

diversity, equity, 
and inclusion 

54%
reduced risk of 

litigation 

Proportion of respondents describing website accessibility maturity as ‘advanced’

61%
understanding 

of legal 
responsibilities

58%
a consistent 

approach across 
digital properties

54%
compliance 
with relevant 

legislation (e.g. 
EAA, ADA, 
WCAG 2.2) 

53%
clear 

ownership and 
accountability 

within the 
organization

49%
awareness 

about the size 
of the market 

for people 
with relevant 
disabilities

A range of challenges prevent companies from having more 
accessible digital properties. 
A decentralized or fragmented approach to the management of digital properties 
tops the list as the biggest barrier, with 39% of respondents ranking it as a major 
challenge. 

What are the main challenges preventing you from having more accessible digital properties?

Decentralized 
or fragmented 
approach to 

management 
of digital 

properties 

Difficulty 
proving 

business case 
and return on 

investment 

Difficulty 
finding 

the right 
technology 

partner 

Lack of 
knowledge 

internally about 
best practices 

Lack of internal 
resource for 

implementation 

Lack of senior 
executive  

buy-in 

 Major challenge    Minor challenge    Not a challenge 

 Increase    Keep the same    Decrease

Technology /  
software

External  
partner

Internal  
resources

  76%   

  6%

    18%

    11%

    41%

    48%

76% 
access to 

solutions that 
save time and 

money

67% 
ability to 

demonstrate 
progress and 
commitment 

65% 
access to 

experience and 
know-how

62% 
more strategic 

and less 
piecemeal 

approach to 
accessibility

61% 
access to legal 

knowledge 
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